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@home NEW ZEALAND

Conference June 2009

The new @home NEW ZEALAND website.

The objectives of the new site are to:

1. Make marketing of Members’ properties much easier and more effective.

2. Make it easy for site visitors to find members listings

3. Make it easy for members to promote themselves through the website

4. Help promote the @home NEW ZEALAND Site and Members’ listings in the various

Search Engines such as Google, Yahoo & the new Microsoft one: “Bing”

5. Automate membership renewals, invoicing and other administrative tasks

6. Provide Members with pertinent information that is only available to Members.

7. Provide sufficient information to attract new members and enable them to register online and

have instant, but limited, website exposure while awaiting assessment and approval.

The 1st item has been achieved by providing random exposure of all Full Members’ listings in a featured

Members sidebar on all pages throughout the public area of the site. (Pending and Associate members

are not shown in this sidebar)

Members are also able to have a marketing banner on the HOME page of the website. These banners are

displayed on a random basis.

Please note that in this demonstration, only 2 banners have been loaded – one is just a picture, the other is

more informative about the B & B.

If YOU don’t take advantage of these included free facilities, YOURS is the business that will suffer.

Item 2: This objective is met by site visitors and potential guests being able to:

 Search all the listings by

 By category as shown in the left side bar – an explanation of the category is also shown – you may list

in up to 4 categories

 By region of New Zealand by selecting the region in the main map – this also gives a guest some

information about the region

 By using the Search Box, where the keywords, category, region, location i.e. City or town and Postcode

can be used – individually or in combination. There is also an advance search function, accessed from

the top navigation bar. This search function allows for the featured offers, Document gallery and

Image gallery to be searched for keywords.
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It is up to you as to how effectively you market yourself!

 Use the alpha-numeric search under the search box to locate listings by initial number or letter.

 Go Directly to a listing promoted by a banner

 Go Directly to a listing shown on the Featured members Sidebar

 Go Directly to a listing that is shown in the Featured Offers Sidebar – this is where you would list

your rooms, special dinners and any other “Product” that you may have for sale such as tours, horse riding

etc.

There is also a facility of Guests to add a listing to ‘their favourites’ so they can easily go back to review their

selections – great for planning and creating an itinerary.

Other useful features for guests are:

a. the pop-up currency converter,

b. the ability for them to send the URL of your listing to a friend,

c. print your listing - complete with your address details and the Google Map,

d. contact you directly through the email contact form and, if listed,

e. visit your own website.

Item 3: Easy for members to promote themselves:

This objective has been achieved by giving all members the opportunity to promote themselves by:

1. Add a full and detailed description of their property and all the facilities that they offer. This

description can be formatted to highlight areas by using different sized fonts and bold, italic etc and to

make your listing really stand out. There is a 2500 character limit which is about the equivalent of an

A4 page.

2. There are generous allowances for:

a. Photographs: You may add up to 10 and each may have a description with keywords. Please

ensure your images are good quality but no larger than the limits detailed in the help files and

on the upload forms.

b. Product images: again an allowance of 10 and provision for keywords. Use these to promote

your rooms or suites, extras like meals and any other items you may wish to promote to attract

guests such as specials.

c. Promote yourself with a banner – currently 2 options are available – a side banner and a top

banner. These are displayed randomly on the HOME page only.

d. You are allowed to add up to 5 documents to your listing – in PDF, DOC or TXT format. These

could be brochures, your Menus, a promotion flyer...
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3. Add a logo or image to your listing – this will be shown in your main listing as well as on the sidebar

promotion. If a guest chooses to print your listing it will be shown on that printed output. If you do not

add an image or logo, the default used is the @home NEW ZEALAND logo.

4. Add contact details, the usual, plus Instant Messenger such as Skype.

You may also add your website (See important information in the next section) & email contact details

which will be ‘hidden’ from site visitors, but used to send contact queries in a protected and SPAM-

free way. Another option is to receive an email message every time a site visitor goes through to your

website. This can be turned on or off in your user area.

In some ways Item 4 is arguably

the most important feature of the new site.

Everything in the site has been done to create search engine friendly pages. The meta-tag for description

is generated automatically from the first sentence of your description, ensuring the tags include your

description content. Every individual members listing has SEO friendly URLs:

http://www.athomenz.org.nz/demo_site/The-Nikau-Palms-Bed-and-Breakfast-Wellington.html

As you can see the listing name is in full, this also applies to each level into a listing:

http://www.athomenz.org.nz/demo_site/The-Nikau-Palms-Bed-and-Breakfast-Wellington/gallery.html

Please note the use of the location in this listing title – this makes for a very good search engine friendly URL.

In order to improve @home NEW ZEALAND site ranking in the search engines, and to benefit all members’,

YOU WILL BE REQUIRED to have a reciprocal link from your website to the site IF you wish to have your

website link on your listing.

Your reciprocal link MUST be on the home page of your website. This is easily achieved by using the @home

logo and having that as a link back. If you add your website URL to your listing and DO NOT have a reciprocal

link, your listing will not be displayed.

Item 5: The “backend” of the site

is set up to automate as many of the routine administration tasks as possible. The system will send reminder

emails when your listing is due for renewal. Other emails such as, payments and contacts from site visitors are

all automated.

You will be able to renew your membership online - currently credit cards are not accepted, but they will be

shortly – by electing to pay using bank transfer or cheque.

From your user area you will have access to your invoices and history and be able to print invoices for a paper

copy. The payment method, date and amount of payment made, is shown in your user area.

In the future, you will be able to access previous invoices*, once you have been using this system for a period

of time. (* This does NOT mean previous invoices under the old manual accounting system.)

http://www.athomenz.org.nz/demo_site/The-Nikau-Palms-Bed-and-Breakfast-Wellington.html
http://www.athomenz.org.nz/demo_site/The-Nikau-Palms-Bed-and-Breakfast-Wellington/gallery.html
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The User area of the site (Item 6)

will allow you to add and edit any of your information at any time.

While editing your details, you will also have access to an online help file in the form of a pop-up browser

window – this may be kept open, or printed so you may refer to it easily. You can easily view what you have

already added to your listing and, if required, make any changes you wish.

Your user area also has a statistics section that will show how your listing is being viewed by site visitors.

There is a separate area of the website that will require another LOG IN – it can only be accessed from the

menu on the left of your user area under Member Information or from the footer of the Member area.

Using the link will take you to a separate site section with another set of user login credentials so you can

access information such as Product Order Forms, Food Safety paper etc.

This log in also restricts access to the pages so only members can view them.

The reason for this structure is that any site visitor can register an account, BUT it is not wise for them to gain

access to specific @home NEW ZEALAND information that is for Members only.

New listings require approval, so although there may be some unwanted administration, only genuine B & B’s,

Associates or Sponsors, will be given exposure on the site.

The help file in the Top navigation bar is aimed primarily at prospective members. Other information for

them (and existing members) may be accessed from the links in the Footer of the website.

Item 7 – New Members after registering will have a pending status and will be permitted to add their

listing, with restrictions, immediately upon payment of the fee. Once assessed and approved, their standing

will be upgraded and they will have all the benefits of Full Membership. The FAQ section and other material

such as the Constitution, Criteria & Code of Conduct are all available from the Footer Navigation section. This

should provide sufficient information for a B & B host to make the decision to join. If they require further

details, these are readily obtained by using the Contact link in the top navigation.

It is up to you as a member, to make the most of what the Association is offering you to use

to promote your business.

Your basic listing details, together with a Username and password (the username may be

different from your existing one as email addresses are not acceptable) have been added to

this new database. You may recover them by using the email address that is used in the

current @home NEW ZEALAND site.

Please start to update your details as soon as possible, so that this site can go “live”!


